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Introduction 

Why the original concept?

Golf with your mates for your mates 
is the catch phrase for the popular Mo 
Masters golf series played across the 
summer. As a part of the Movember 
foundation this event is aimed at 
spreading the impact of the foundation 
and creating the chance to talk directly 

to the Mo Masters participants about Men’s 
mental and physical health. To find out 
more about the event and its success we 
got in touch with Harry Miller Movember 
Event and Development Manager and 
asked for his take on the event.
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The Movember Masters concept is one that was created because it makes sense. The 
Movember Foundation is a men’s health charity that seeks to continue innovating in its ways 
to raise funds and awareness for men’s health, but at the heart of everything we do as a charity 
is the concept of having fun, doing good.

The Movember Masters is the essence of this. Above all else, the Movember Masters is a vehicle 
through which we can not only raise crucial funds and awareness for men’s health, but in the 
process we are providing mo bros with the very things they need most, an excuse to catch 
up with mates, to take themselves out of their day to day stresses and to over the course of a 
4 hour round, have the conversations that men need to be having. The Movember Masters 
concept is simple, golf with your mates, for your mates.

The Movember Masters was launched at Akarana Golf Club in October 2017, with a sold out 
field of 36 3 person teams. The first event is always a tough one with absolutely nothing to go 
off in terms of popularity, to that point we really just believed we had a good concept. But this 
tournament was a real eye opener that we could be onto something. With gun NZ golfers, 
such as Mark Brown, Brad Shilton and Harry Bateman, scattered throughout the field on our 
challenge holes, amongst other on course activations such as the Mo Zone hosted by Short 
& Wide, as well as our live scoring element through VPAR, the field came into the clubhouse 
with really positive feedback on what they had experienced.

As with any event, it needed some refining, and over the course of the series we continued to 
touch up what was and wasn’t working, resulting in more entries and larger fields as we went 
from course to course through the 2017/18 summer.

In the first series, we hosted 12 events with over 250 teams and 750 players competing in the 
series from as far north as Waipu Golf Club to as far south as Otago Golf Club, while stopping 
in at iconic NZ clubs along the way such as Remuera Golf Club, Ohope International Golf 
Club, Tauranga Golf Club and Clearwater Golf Club.

So how did you start?
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Following the nationwide series, as is now the Movember Masters 1st prize carrot, each 
tournament champion was invited to our Weekend of Champions at Millbrook Resort over 
the first weekend of May. A weekend in which not only did we find our inaugural National 
Champion, but a weekend that represents everything the Movember Masters stands for. 
A chance for each 3 person team to spend some quality time together, creating life long 
memories, having the conversations that need to be had, raising awareness for men’s health, 
while having a huge amount of fun in the process.

So how did year 2 go?

The second Movember Masters Men’s Health Golf Series launched at Muriwai Golf Club in 
early October 2018 with significant interest and a quick to sell out field, a great start and sign 
for what lay ahead. As the Movember Country Director Robert Dunne always says, events 
breed events, and in this case nothing was more accurate.

Over the course of our second season we begun to realise just how valuable positive word of 
mouth can be in event popularity. The second season exceeded our expectations, with over 
350 teams and 1000 players competing in now 15 tournaments nationwide from October 
2018 to March 2019, all capped off once again with the crowning of the National Champion 
at Millbrook Resort in May.

The Movember Masters, raising a total over $180,000 for men’s health over the course of 2 
seasons, with contributions from Mo bros and Mo sistas at golf clubs in every corner of the 
country, along with raising invaluable awareness of the health issues men are facing today.

The key behind the Movember Masters is inclusiveness. We don’t restrict anyone from 
playing as everyone is welcome to join the men’s health movement. Our golf tournaments 
participants range from the weekend hacker, to the club pro, from the 10 year old son playing 
a round with his old man to a team of club legends well into their 70s. Every member, non-
member, young aspiring golfer to veteran of the 30 handicap are welcome to sign up and 
compete for the Movember Masters title. Some of the numbers re participants were 80% NZ 
Golf Affiliated, 20% casual, 40% from the event club and the average handicap was 15.

So who is playing it?
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What’s next?

With Movember now being a truly global men’s health charity, present in over 40 countries 
around the world and raising globally over 1 Billion Dollars for men’s health since its inception, 
the Movember Master is a series which could become a popular form of raising funds and 
awareness throughout the world.

This year we piloted our first Movember Masters in Australia, hosting the inaugural event at 
Spring Valley Golf Club situated on Melbourne’s famous sandbelt. The tournament was a great
indication it could be successful over the ditch, with 40 teams entering to sell out the field and 
two major sponsors in MINI and NAB coming on board for the tournament.

Why does the event work?

I think the event works because of its innovation within a sport which needs it. A couple of 
things which are key to the Movember Masters success are our tweaks on traditional golf 
while still keeping the traditions of the game. Some examples of this are we play with two 
holes on each green for fast play and better scoring, live on course scoring gives players a 
live leaderboard for the first time in their lives and on course challenges such as Mo Pro Zone 
gives players the chance to go toe to toe with professional golfers.

On the rules side of things we don’t allow one player to do all the heavy lifting, with a minimum 
number of drives needed from each team member and the driver whose ball is chosen sitting 
out of the teams second shot. These small rule changes to traditional Ambrose golf make the 
Movember Masters a true team game, but still provides the platform for a gun player to help 
the team score well while there’s still room for a weekend hacker to have their moment in the 
sun which they’ll discuss in depth throughout the post-match proceedings.

In short, there’s something for everyone in a Movember Masters tournament. If it’s a casual 
golf tournament while spending time with your mates that a player is after, or competition in 
the race for the title, there’s something on the course for every form of golfer, and there are a 
lot of forms.



A truly innovative way to spread the 
men’s health message to the Movember 
target market, the events have great 
talkability and the feedback from clubs 
across the country holding these 
events is always positive. The 3rd series 
calendar will be released mid-year so 
if you think this event will add value 
to your members, add profile to your 
course (remember average of 60% of 
the participants come from external to 
your club) it may be a good idea to get 
in touch and book an event.

Thank you Movember Masters for 
providing an event that highlights the 
friendships and gets across the positive 
health message that being involved in 
golf supplies.

Conclusion

So what is your over riding health message?

The health message is why the Movember Masters was created and what it is based on. Simply, 
golf made sense. Insufficient physical activity is attributable to over 3 million deaths each year, 
physical inactivity is the fourth leading factor for global mortality and 41 percent of men in 
high-income countries don’t exercise enough. Couple this with there are 60 million golfers 
in the world, roughly 85% of which are male, 1 round of golf is the equivalent of a 6km run, 
walking a round of golf can burn up to 2000 calories, playing golf can increase life expectancy 
by up to 5 years, and a men’s health golf series made sense.

A golf series had the physical element, and with golf being a social game that creates healthy 
social bonds, it had the social element. Movember, having fun doing good.

|||

Series 3?

Definitely, the 3rd Series will be launching in October this year. Give your mates a call, and get 
your 3 person championship team together, and grace the greens with Movember to have an 
everlasting impact on the face of men’s health.

Movember Masters - Golf with your mates, for your mates.

https://nz.movember.com/   http://nz.movember.com/get-involved/mo-masters
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